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Mexnunaen J0KIa] 32 AeHHOCTTA HA
wAaBeprTaiizaar [poxwmxu” AJL
KBM IIBpBO TpHMecedne Ha 2011 r.,

cwriacHo wi. 1000, an. 4, 1. 2 ot 3IIILK

1. Huadopmaums 3a BakeEH CcBOHTHH,
HACTHLNH/AH TMpe3 TPHMECeYHET0 H C
HATPYIBAHE 0T HAYAN0T0 HAa (uHAHCOBATA
ro/IHHA 10 Kpasd Ha CLOTBETHOTO TPHMeCEeIHe.
Ha 21.03.2011 r. ¢ Bnuceane 20110321134346 8
ArennMara N0 BOMCBAHMATA ca OTPa3’eHH
npoMeHd B cheTapa Ha CJI na "Ansepraismur
IMpomumxn" AJl. C pemenne nHa OCA,
npoBeneno Ha 14.03.2010 r. ce ocsoGoxasa ot
mrbxknocT Moamme Hukomaoc Atapacuy w
Atanacuoc Mapraputuc kato 4ieH Ha C]I na
HpyxecTBoTo.

Ha 21.03.2010 r. c souceane 20110321134722
B AreHnMara [0 BIOHCBAHHATA Ca OTPA3CHH

nmpoMend B Ycrasa Ha |, AJIBepTaii3MHT
ITpomumau™ AJl B CLOTBETCTBHE C pElNEHHATA
Ha u3BRHpegHoto OO6mo cwvbpanme Ha

axiponepure ot 14.03.2011 r

— npomsaHa Opos Ha yieHorete Ha CJ ot 5ma Ha
3ma.

- 49n. 17 ce mpHBeXJa B CBOTBETCTBHE CEC

SIIILK

1.1. Ilpupobmsane na JIMA npe: nupso
Tpumeceune Ha 2011 r.

3a mepuoma 01.01.2011 r. - 31.03.2011 r.
ApYXeCcTBOTO He € npuaobuBamo geATOTpaiinm
MaTepHaIHH AKTHBH.

1.2. PesyaraTh 0T 0CHOBHA JelHOCT

3a mepwoma 01.01.2011 r. — 31.03.2011 r.
APYXECTBOTO € pealH3upalo npHXoJ OT
npogaxbu 29 xmn. ns.  JlpyxecTBoro €

aKyMyJIupano pasxoam ot obmuaiiHara jeHHOCT
B pa3Mep Ha 58 XuIaIM neBa.

KoM 31.03.2011 r. ,,Ansepraiizunr [Ipomumxu”
AJl wma KparkocpouHH B3emaHus 938 xmun.
nepa.  JIpyKecTBOTO HMMa  KpaTKOCPOYHM
3a/IbJDKEHHS KbM JIOCTABYUHOM B pasmep 204
XM, NB., a obmo 3agmKeHHs B pasmep 337

Interim Activity Report
of ,,Advertising Prodigy” AD
For the first quarter of 2011, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities
Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
On 21.03.2011, with an entry 20110321134346
in the Registry Agency (Comm. Reg.) changes in
the Board of Advertising Prodigy AD is
registered. By decision of the GMS held on
14.03.2011, loannis Nikolaos Athanasiou and
Athanasios Margaritis were dismissed as
members of the Board of Directors of the
Company

On 21.03.2011, with an entry 20110321134722
in the Registry Agency (Comm. Reg.) changes
are reflected in the Articles of Association of
Advertising Prodigy AD in accordance with the
decisions of the extraordinary General Meeting of
held on 14.03.2011

-change in the numbers of BoD members from 5
to 3 members BoD

- Art. 17 was amended for compliance with
POSA.

1.1. Acquisition of Fixed Assets in the first
quarter of 2011

For the period 01.01.2010 - 31.03.2011 the
company has not acquired any tangible assets.

1.2. Results from operating activities
For the period 01.01.2011 - 31.03.2011, the
company has generated revenue from sales BGN
29 thousand. The Company has accumulated
expenses from its basic activity at the amount of
BGN 58 thousand.

Up to 31.03.2011 ,,Advertising Prodigy” AD has
short term receivables BGN 938 thousand. The
company has a short term liabilities to providers
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XHMIL. JIB.
DHHAHCOBHAT pesynTar Ha ,AJBepral3uur
Ilpomumen” Al xem  31.03.2011 r. e
c4eToBO/HA 3aryba B pasmep Ha 38 Xui. neea.

2. Hndopmaumus 3a CKINYEHHTE TroJIEMH
CACJIKH MEX/IY CBBP3aHH JIMIA Npe3 IHPBO
Tpumeceune Ha 2011 r.

3a mepmonma 01.01.2011 r. — 31.03.2011 r.
HAnsepradzunr  Ilpopmmxu” AJl He e
CKITIOYBAIID TOJIEMH CHENKH ChC CBBP3AHM JIMIA,
H3KMOYBaiky caenku ot obuuaiina cromaHcka
neilHoCT.

3. Onucanne Ha OCHOBHHTE pPHCKOBE H
HECHTYDHOCTH, NpeJ] KOHT0 € H3INPABEHO
Jpy#xecrBoT0 mnpe3 ciaegpamus ¢QHHAHCOB
nepHoI.

JIpy»€ecTBOTO € 3aBHCHMO Haii-Beue o1 obuuTe
TEHJICHOWH B CEKTOpa HA MApKETHHTa W
peknamara. Thi KaTo pasMepa Ha HHBECTHI[HUTE
B MapKETHHI ca BBIPOC HAa MEHHIKBLPCKO
YCMOTpPEHHE M 3aBHCAT OT pasMepa H
pasnpe/iefleHHeT0 BBB BPEMETO HA IApHYHHTE
MOTOLM Ha CaMHd KIMEHT M IMAJIOCTHATa
KOHIOHKTYpa Ha CEKTopa, B KOHTO omnepupa
pexknamojarens, ., Ansepraiisuar [Ipomwmxu”
AJl e npAKo 3aBHCHMO OT LMKIHYHOCTTA Ha
HKOHOMHKaTa. 3alaBfHeTo B pBCTOBETE HA
Owirapeckara HKOHOMMKA, CBOTBETHO
HAMa/lIABaHETO HA pa3XoJUTe 3a peKIaMa H
IEYaT, MOXKE [la MMa CHIIECTBEHO HETATHBHO
BIIHAHHE BEPXY [IPHXO/HTE HA IPYKECTBOTO.
Tosm puck e 10 HAKBAE KOMIEHCHpaH OT
BBEIMOXKHOCTTa Ha , Ansepraiisuar Ilpomumxn”
AJl na paiese IPHCBCTBHETO CH Ha Iazapa Ha
ceceHH crpaHd  (I'epumsa, Kumep), kwaero
NpeIaraH|uTe 0T HEro peKjaMHH yCIyrdw Ouxa
MOINIH Jla OBjaT peanu3vpaHa Ha I10-BHCOKH
LIEHH.

Tennennusara B NOCIHEOHHTE FOAHHH € BCE
MOBEYe pEK/IAaMOMIATENH W KOMYHHKAIMOHHH
areHIMM J1a ce JI0BEepABAT HA HEeTPaIHLIHOHHHTE
MEIHH 332 KaMIAaHMMTE KATO TOBA BaXH B
ocobena cremen 3a  Msrtouna Espona,
H30CTaBallla B 3HAYMTE/IHA CTENEH OT 3ala/HHTe
nasapi B TOBa OTHomeHHe. CHBpEMEHHMAT CBAT
CE CTPEMH KbM HOBOTO M HETPaJHLMOHHOTO BHB
BcAKa cdepa na Ou3Heca, a B pexigaMaTa

The financial result of ,,Advertising Prodigy” AD
till 31.03.2011 is an accounting loss amounting
to BGN 38 thousand.

2. Information on major transactions
concluded between related persons during the
first quarter of 2011

For the period 01.01.2011 - 31.03.2011

»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager's decision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation i
advertising is especially important. All (t‘-l;

creates ideal conditions for a greater presence/in
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HOBATOPCTBOTO & ocobeHo BaxHo. Bewuko ToBa
Ch3/14Ba HICATHHTE NTPEAIIOCTABKH 38 MO-TOJAMO
NPUCHCTBHE HA BCE 110-Pa3HO0Dpa3HM peKIaMHu
HOCUTENIM B EKEIHEBHETO M IPEBPELINAHETO
JIOPH HA TpajACKHA TPAHCHOPT B  MeJHA.
Pexnamata W3HMKBa npel noTpebuTendTe HA
BCAKA Kpavuka, & TpaJMIlMOHHATa M Haii-ewe
TENEBH3HOHHATA pekiaMa 0OuBa Bce MoBede
n3octasgHa oT OmsHeca. Toea e enma peanHa
BB3IMOXKHOCT 3a , Ansepraizunr Ilpommmxn”
AJl na craHe YYacTHHK B €J{HO CBBCEM HOBO
HanpaBlieHHe Ha peKiaMaTta, KOeTo OCBeH
BCHYKO ApYTO IIe IM03BONM HA JPYXKECTBOTO 2
reHepHpa M 3HAYUTEITHH IIPHXOJIH.

the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company to generate significant revenue.
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