MexkauHeH 0K/ 3a 1eiiHOCTTAa Ha
wAnsepraiisunr [poauaxu” AJl
KbM 4eTBBPTO TpuMeceuue Ha 2010 r.,
ceraacHo wi. 1000, an. 4, 1. 2 ot SIIIHK

1. HWudopmamuss 3a BaxHH CcBLOUTHSA,
HACTBIIMJIM  TNpe3  TpUMece4yHeTro M ¢
HATPyNBaHe OT HA4aja0TO Ha (UHAHCOBATa
TOJAMHA 10 Kpasi HA CbOTBETHOTO TPUMeceuHe.

Ha mnposeneno 3acemanme Ha 23.02.2010 r.
CpBeTbT Ha JUpPEKTOpPUTE Ha ““ANBBPTA3UHT
[Ipomumxu” A/l npue KopnopaTuBeH kajieHnap
Ha apyxectBoTo 3a 2010 ronuna u [Iporpama 3a
J00pO KOPIOPATUBHO yIIpaBJICHUE.

Ha 15.07.2010 r. ¢ BoucBane 20100715161454 B
AreHlIMsTa TIO BIUCBAaHUSATA Cca OTPa3eHH
npoMeHu B cbctaBa Ha CJI Ha "AnBeprail3uHr
I[Mpomumxu" AJl. C pemenue Ha OCA,
mpoBeneHo Ha 28.06.2010 r. ce ocBoOOk1aBa OT
IIbKHOCT JlmmustH Mumuc Baxapuau, karto
e Ha CJ] Ha JlpyxecTBOTO M ce n30upa HOB
anen Ha CJ] - Moanuc Hukonaoc Aranacny.

Ha 15.07.2010 r. ¢ BoucBane 20100715173859 B
AreHIMSITAa TIO BIOUCBAaHUSATA Ca OTPa3CHH
npoMeHu B YcraBa Ha ,,AIBEpTaii3UHT
[Ipomumxu” AJl B CbOTBETCTBHE C PEILICHUSTA
Ha pemoBHOTO romummHOo OOmoO chOpaHWe Ha
akuuoHepurte ot 28.06.2010 ¢

— IIpOMSIHA Ha aJipec.

- oBnactsiBaHe Ha CJ[ nma B3ema perieHue 3a
HOBa EMUCHSI TIPUBWICTUPOBAHH AKIIUU

1.1. IpunoduBane Ha /IMA mnpe3 4eTBBPTO
TpuMeceuune Ha 2010 r.

3a mepwoma 01.01.2010 r. - 31.12.2010 .
JPY>KECTBOTO HE € MPUAO0OMBAJTIO JBITOTPANHU
MaTepHaH! aKTUBH.

1.2. Pe3yJITATH OT OCHOBHA JIEHIHOCT

3a mepuonma 01.01.2010 r. — 31.12.2010 r.
IPYXKECTBOTO € pean3upaio MpUXOJ OT
npojaxou 482 Xwuil. B U U3BBHPEIHHU NMPUXOAU

Interim Activity Report
of ,,Advertising Prodigy” AD
For the fourth quarter of 2010, according Art.
1000, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
At the meeting held on the 23.02.2010, the Board
of Directors of ,,Advertising Prodigy” AD
accepted a Corporate Calendar of the company
for 2010 and Program for good corporative
governance.

On 15.07.2010, with an entry 20100715161454
in the Registry Agency (Comm. Reg.) changes in
the Board of Advertising Prodigy AD is
registered. By decision of the GMS held on
28.6.2010, Ms. Lilian  MimisVaharida was
dismissed as a member of the Board of Directors
of the Company and a new member of the Board
was elected - loannis Nikolaos Athanasiou.

On 15.07.2010, with an entry 20100715173859
in the Registry Agency (Comm. Reg.) changes
are reflected in the Articles of Association of
Advertising Prodigy AD in accordance with the
decisions of the Annual General Meeting of held
on 28.06.2010

-change in the address.

-Empowerment of BD to adopt a decision for
issuance of new emission privileged shares.

1.1. Acquisition of Fixed Assets in the fourth
quarter of 2010

For the period 01.01.2010 - 31.12.2010 the
company has not acquired any tangible assets.

1.2. Results from operating activities
For the period 01.01.2010 - 31.12.2010, the
company has generated revenue from sales BGN
482 thousand and extraordinary revenues BGN 7

thousand. The Company has accumulated
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7 xun. nB. JIpyKeCTBOTO € aKyMyJIUpalo
pasxoau oT oOudYaiiHaTa ACHHOCT B pa3Mep Ha
440 xuisiau JieBa.

Kbm 31.12.2010 r. ,,AaBeptaitzunr Ipoaumxu’™
AJl uma kpatkocpoyHu B3emaHus 906 xui.
neBa.  JlpyXKecTBOTO HMMa  KPaTKOCPOYHHU
3abJDKEHUS KbM JOCTaBUYMIM B pasmep 214
XWI. JIB., a 00OII0 3aabibKeHus B pasmep 304
XU JIB.

@OUHAHCOBUAT pe3yaTaT Ha ,,AJIBEepTal3UHT
I[Mpomumxun” AJl xpm  31.12.2010 r. e
CUETOBOJIHA TIeuasba B pa3mep Ha 46 XuJl. JeBa.

2. Undopmanusi 3a CKJINYEHHTE TOJeMHU
CIeJKH MeXK1Y CBBbpP3aHH JHMIA 1pe3
4eTBbPTO TpuMeceune Ha 2010 r.

3a mepuonma 01.01.2010 r. — 31.12.2010 r.
LAnsepraiisuar  Ilpomumxku” AJl He €
CKJIFOUBAJIO TOJIEMH CAEIKU ChC CBBP3aHHU JIMILA,
M3KITIOYBAMKK CHIENKH OT OOWYaiiHa CTOIMAHCKa
JIEHHOCT.

3. Onucanme HAa OCHOBHHMTE PHCKOBe H
HECHUTYPHOCTH, MpeJd KOUTO € H3NPaBeHo
Jpy:kecTBOTO mpe3 ciaeaBamus (PUHAHCOB
nepuo.

JIpyKecTBOTO € 3aBUCUMO Haii-Bede OT OOLIuTe
TEHJEHIIMK B CEKTOpa Ha MapKETHHTa U
peknamara. Thil KaTo pa3Mepa Ha MHBECTULIUUTE
B MapKETHHI Ca BBIPOC HA MEHHIKBPCKO
YCMOTpPEHHE U 3aBUCAT OT pa3Mepa W
pasnpeelieHUET0 BbB BPEMETO Ha TMApUUHUTE
MOTOIIM Ha caMHsi KIMEHT W ISUIOCTHATa
KOHIOHKTypa Ha CEKTopa, B KOUTO orepupa
peknamonarens, ,,Aaepraiisunr Ilponunmxu”
AJl e mpsaxko 3aBUCHUMO OT LHUKJIMYHOCTTA Ha
WKOHOMHKaTa. 3a0aBsSHETO B pBCTOBETE Ha
ObJrapckara WKOHOMHUKA, CHOTBETHO
HaMaIsIBAHETO Ha pa3XoJUTe 3a peKiIaMa H
rmeyar, MOKE€ J1a MMa ChIIECTBEHO HETaTHBHO
BJIMSIHUE BbPXY MPUXOJUTE HA JPYKECTBOTO.
To3u puck € 10 HIKBIAE KOMIIGHCHpPAH OT
BB3MOKHOCTTa Ha ,,AnBeprail3unr Ilpoammxn”
AJl na pa3Bue MPUCHCTBHETO CH Ha Ias3apa Ha
cocenuu crpanu  (I'espums, Kumbp), kbaero
MpeJiaraHuTe OT HEro PeKJIaMHU YCIyrd Ouxa
MOTTM JAa ObJaT peanu3upaHa Ha MO-BHCOKH
LICHU.

TengeHuusTa B IIOCIAECIHHUTE TOIWHU € BCE

expenses from its basic activity at the amount of
BGN 440 thousand.

Up to 31.12.2010 ,,Advertising Prodigy” AD has
short term receivables BGN 906 thousand. The
company has a short term liabilities to providers
amounting to BGN 214 thousand, and total
liabilities BGN 304 thousand.

The financial result of ,,Advertising Prodigy” AD
till 31.12.2010 is an accounting profit amounting
to BGN 46 thousand.

2. Information on major transactions
concluded between related persons during the
fourth quarter of 2010

For the period 01.01.2010 - 31.12.2010
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager’s decision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
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MOBEYE peKIaMofaTeId W KOMYHUKAIMOHHU
areHIMM Ja ce JOBEpsBAT HA HETPAJAUIIMOHHHUTE
MEIUHM 3a KaMIAHHMUTEC KaTo TOBa BaXKH B
ocobena cremeH 3a UM3touna  EBpomna,
HM30CTaBaIlla B 3HAYHUTCIHA CTEICH OT 3aIlaJHUTE
naszapu B ToBa OTHolIeHHE. CbBPEMEHHHUST CBST
ce€ CTpEMHU KbM HOBOTO M HETPAJAUIIMOHHOTO BBHB
Bciaka cdepa Ha OusHeca, a B pekiamaTa
HOBATOPCTBOTO € 0COOEHO BakHO. Bcuuko ToBa
Ch3/1aBa UJICATTHUTE NPEANOCTABKH 32 MO-TOJISIMO
MPUCHCTBUE HA BCE MO-Pa3HOOOpa3HU PEKIaMHU
HOCUTEIM B €XEAHEBUETO M NPEBPBIIAHETO
JOpU Ha TPAJACKHS TPAHCIOPT B  MEAHs.
Peknamata wW3HHMKBa mMpeA MOTpeOUTENHTE Ha
BCsIKa Kpauka, a TpaaullMOHHATa W Hal-Beue
TEJIeBU3MOHHATA peKkjamMa OunBa BCe TMOBEYE
n30cTaBsiHa OT Oum3Heca. ToBa € enHa peanHa
BB3MOXHOCT 3a , Ansepraiizur Ilpomummxu”
AJl na craHe ydYacTHMK B €IHO CHBCEM HOBO
HalpaBJieHUE Ha pekilamara, KOETO OCBEH
BCHYKO JPYTo M€ IO3BOJIM Ha JAPYKECTBOTO Ja
TEeHEpHUpa U 3HAUUTEITHU TIPUXOIU.

advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation in
advertising is especially important. All this
creates ideal conditions for a greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company to generate significant revenue.

Date: 31.01.2011.-
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